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CIRCULATION

Detroit Wedding Day is available to readers in a printed magazine format, digital

magazine, and online on www.detroitweddingday.com. Nearly 20,000 copies of
Detroit Wedding Day are printed annually with a proven direct distribution strategy
designed to reach local brides-to-be as they plan their wedding.

BRIDAL SHOWS: The magazine is distributed at local bridal shows
throughout the year.

BARNES & NOBLE BOOKSTORES: The magazine is distributed to 20
Michigan based bookstores.

INDEPENDENTLY OWNED BOOKSTORES: The magazine is distributed to
independent bookstores.

BED, BATH & BEYOND: We distribute to 16 locations throughout Metro
Detroit.

LOCAL BRIDAL GOWN SHOPS: Distributed to every bride that visits each
store.

ADVERTISERS: Our advertisers provide complimentary copies to brides as a

bridal planning tool.

Today's brides are both sophisticated and practical. ['hey seek usetul content
and time-saving tools to help select professionals who best fit their personal
sense of style and budget. We distribute directly to brides-to-be who are actively
planning their weddings. Although we don't poll our magazine readers directly,
the demographics profiles of our online and social media followers provide insight
about our users.

Ages between 25-44 years old: 53%

Gender: 71.5% Female : 28.5 Male

Average amount Metro Detroit couples spend on wedding: $25449 >

# of guests Metro Detroit couples have: 49 or less 15%, 50-150 54%, 151+ 32% -

Source: 1) Averages Detroit Wedding Day’s Facebook & Google Analytics; 2) Averages from The
Wedding Report Detroit Market study.

CONTENT & DESIGN

Organized Layout: Professional options are presented in an order similar to their

wedding planning.

Vendor Profiles: A time-saving resource that provides brides with valuable
information about each vendor.

Wedding Checklist & Budget Planner: Comprehensive guides provided standard
in each issue.

Local Photography: Images used in every publication proudly feature local

wedding photographers.

Detroit Wedding Day
is a wedding planning
magazine and wedding
website.

Engaged couples do a

lot of research to help
them create a memorable
wedding day. We want

to make that job easier.
We do this by connecting
our readers to businesses
that have the products
and services that they are
looking for.

First, we ask the ques-
tions that many couples
would normally ask.
Then, we do the research
to help them find the
perfect professional. We
do all of this to help our
readers save valuable
time.

As aresult, brides and
grooms find both the
wedding magazine and

wedding website to be

a very helpful wedding
planning tool that is easy
to use.
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* 2 Page spread opfions are also available.
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Flawless
Med Spa

WEDDING PACKAGES

Starling at $350 and up
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BRIDAL SALON

Belissima Bridal Salon

ehecea Ingtarm, and
y veils & headpieces

DETROIT WEDDING DAY 2019 | 7



The majority of couples will use the internet to
help plan their wedding this year.

A study by marketing research firm Marketing
Evolution, showed more than a 40 percent lift
in web traffic occurred after consumers were
exposed to magazine advertisements compared
to those who were not.

We keep it simple: our goal is to provide brides
with online access to local vendors in their
respective markets. Our goal is to continue to
be the leading LOCAL online resource for brides
looking for LOCAL wedding vendors.

All print advertisements come with a complimentary
12-month online listing on each corresponding
publication’s website.

Our site also features vendor and banner
advertising upgrades available on a month-to-
month basis. Please call for more information
and/or statistics in your local market.

Please call for online-only opportunities pricing:

WEDDING DAY

WEDDING DAY
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Detroit Wedding
DayMsgizmiel - gy

Website Opportunities Include:
- Advertising Banners
Guest Submitted Feature Blog to promote
business or products
Calendar of event inclusions
Customized sponsorship and promotional
opportunities.

Detroit Wedding Day hosts events for the
sole purpose of helping our reads and ad-

vertising partners connect with each other
in an engaging and entertaining event.
Each event features some of the area’s top
professionals, raffle giveaways, tips from
local experts, entertainment and more.







